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PART I
INTRODUCTIO



DEFINITIONS OF MARINE TOURISM

Theoceanand the marineenvironmenas a wholehasbecome
one of the new frontiers and fastest growing areas of the
w o r kodrisnsndustry(Hall2001, p. 1)

Oramg£1999) defines marine tourism as including 0t h o
recreationalactivitiesthat involvetravel away fromo n elace

of residenceand whichhave as their hostor focusthe marine
environmenfwherethe marineenvironmenis defined as those
waterswhichare salineandtide-a f f ect ed ) 0

Sucha definition (6 ) emphasiseshat marine and coastal
tourismmustalso includeshorebased activities,suchas land
based whale watching,reef walking, cruiseship supply and
yachtingeventswithinthe overallambitof marinetourism(Hall
2001, pp.2-3)



MARINE TOURISM & COASTAL TOURISM

The conceptof coastal tourismincludesa range of tourism,
leisure,and recreationallyoriented activitiesthat occurin the
coastal zone and immediate offshore coastal waters These
Include tourisnrelated development (accommodation,
restaurantsand food servicesattractions,and secondhomes),
and the infrastructuresupportingcoastal and marine tourism
development(eg., retail businessedransport hubs, marinas,
and activity suppliers)Alsoincludedare tourismactivitiessuch
as recreationalboating, coast and marinebased ecotourism,
cruisesswimmingyrecreationalfishing, snorkeling and diving
(Hall2014).



ECONOMIC VALUE OF OCEANS

The oceans are the source of livelihoods of many people in
different countries and has become a strong pillar of the
economy of many countries.

The economic value of the oceans is largely comprised of
fisheries, tourism, shipping lanes and the coastal protection
provided by corals, mangroves and wetlands. These areas are
also greatly interdependent. It is estimated that more than two
thirds of the global gross marine product relies on a healthy
ocean HoeghGuldberg2015).



ECONOMIC SHARE OF COASTAL TOURISM

Coastal tourism is recognised as one of the largest componen
of the global tourism industry (Hall & Page 2014).

Over 60% of Europeans opt for beach holidays and beach
tourism provides more than 80% of U.S. tourism receipts (UNI
2009).

Coral reefs contributed an estimated US$11.5 billion to global
tourism (Burke et al. 2011).

However, 1 f esti mates of t o
economy were to be applied to the WWF estimates then
tourism proportionate share would be approximately $225bn
worth of the value of ocean goods and services.



MARINE TOURISM & GLOBAL ENVIRONMENTAL
CHANGE

Marine tourismresourcesexist under a range of global systemic
threats to marine and ocean systems that are primarily
anthropogenicallgriven Thesenclude

climatechange

overfishing

bottomtrawling (towinga trawl, whichis a fishingnetalongthe seafloor)

transferof exoticspecies

changesin waste, nutrientand sedimentnputsinto coastaland marine
ecosystems

coastal urbanisationand loss of natural capital in coastal areas,
especiallycoastalwetlands
The experiencesof thesethreatsis 0 u n e v.ee while they are
global in scaletheir effects on tourismdevelopmentand the tourist
experiencevariesfromlocationto location Neverthelessheireffects
are systemian that over time they affect not only destinationsut
alsosourcaegionsaswell.



CLIMATE CHANGE AND THE OCEANS

Climate change is one of the main concerns with respect to th
future of marine.

The Intergovernmental panel on Climate Change (IPCC) 2014
concluded:

Coastal tourism continues to be highly vulnerable to weather,
climate extremes, and rising sea levels with the additional
sensitivity to ocean temperature and acidity for the sectors tha
rely on reef tourismh(gh confidengeDeveloping countries and
small island states within the tropics relying on coastal tourisir
are most vulnerable to present and future weather and climate
extremes, future sea level rise, and the added impacts of cora
bleaching and ocean acidificatiamdh confidengélPCC 2014
385).



CONCLUSIONS OF IPCC(2014): CLIMATE
CHANGE & OCEANS

Climate changealters physical,chemicaland biological propertiesof the ocean(very high
confidenge

In responseo furtherwarmingby 1°C or more by the mid-21st centuryand beyond,ocean
wide changesn ecosystemropertiesare projectedto continu€highconfidenge

Risingatmospheri€O, overthe lastcenturyand into the future notonly cause®ceanwarming
but also changescarbonatechemistryin a processtermed oceanacidificatio® Impactsof
oceanacidificationrange from changesn organismalphysiologyand behaviorto population
dynamicgmediunto highconfidengeand will affect marineecosystenter centuriesf emissions
continuéghighconfidenge

The combinationand often amplificationof global and regional climate changeand local
anthropogenicdrivers resultin enhancedvulnerability of natural and humansystemghigh
confidenge

With continuinglimatechange)ocal adaptationmeasuregsuclas conservatiorr a reduction
in humanactivities(suchas fishing)may not sufficientlyoffset global-scale effectson marine
ecosystembighconfidenge

Geoengineeringapproachesnvolvingmanipulatiorof the oceanto ameliorateclimatechange
(suchas nutrienftfertilization,bindingof CO, by enhancedlkalinity,or direct CO, injectionnto
the deep ocean)have very large environmentaind associatedsocioeconomioonsequences
(highconfidence



SECURING THE OCEANS

HoeghGuldberg et al. (2015) identified eight actionsto secureoceanassets
and restore the oceaneconomy To what extent are they supportedby the
marinetourisnsector?

Ensureocean recovery features strongly in the UN Post2015 Agenda,
Includinghe Sustainabl®evelopmentoals

Take global action to avoid dangerousclimate change and further
damageto theocean

Conserveand effectively manage 10 per centof representativecoastal
and marineareasby 2020, increasingoverageto 30 per centby 2030.

Rebuildfishstockdo ecologicallysustainabldarvestevels
Drivenewglobal cooperatiorand investmeribr the ocean
Reinvenpublic/private partnerships

Build transparentaccountingof the value of ocean assetsto improve
decisiormaking

Share knowledge more effectively and drive institutional collaboration.



The role of Tourism in Economic Development

O T 0 u Iintheeconomicontext,of the 215t centuryjs
an essentialactivity in the structureof the economic
mechanisrand hasan activerole in the development
and modernisationf the economyand society

Theimportanceand the economiacontributiorof this
activityfluctuatefrom nationto nation

Althoughthere are countrieselieslargely on tourism,
its role I1s so well Integrated in contemporary
economiethat the economiampactis relevantevento
the lessimportantcountriesn termsof tourisnrelated
activitie® (Bunghe2016, p.2)



The role of Tourism in Economic Development

The touristdestinationrepresentshe catalystlink that unites,
maintainsand drivesall sectorsof the tourismndustrynamely
transport, accommodationfood and entertainmentpeing a
complexand specifiatemfor tourism(Heathand Wall 1992)

Most successfutlestinationsall over the world have been
developedstartingfrom a majortouristattraction Eg. the City
of OrlandorevolvesaroundDisneyWorld (Bunghe2016, p.2)

Thetourismpotentialis determinedby the sumof all resources
(natural,hnumangultural historicaljnfrastructureyvhich,n turn,
constitutead e s t |1 toaristoffer. iHeathand Wall 1992)

Tourismdevelopment,its integration into modern economic
structuresand its integration into the sphere of needs,and
consumptionof the population, are all reflected in the
continuousnrichmenf itscontent



The role of Tourism in Economic Development

Thetouristis a goods consumeand a servicesbeneficiary

Thustourismcan supporteconomialevelopmenbof both the

local communityand the economyof a country, through
earningsfrom domesticand foreign visitors (Bunghez2016,

p-3)

Tourisnstimulateeconomigrowthby increasinghe numberof

avallable jobs in a tourist destination,both directly and

Indirectly, within the companieswhich provide servicesfor

tourists(e ) A large and diversifiedworkforcewith a varied

skill profile Is required in the tourismsector Jobsinvolvedin

direct administration of hotels, restaurants, stores and

transportation (¢ ) The creation of new employment
opportunities(é ) resultsin an increasein the standard of

living of the local population, which,in turn, leads to an

Increasan consumespending(Bunghe2016, p.3)



The role of Tourism in Economic Development

A touristdestinatiorcanbring importantrevenuego the State
budgetin the form of taxesand feespaid by companiesvho
operate aroundsuchattractions

Tourisnalsoboostehe export of local productslt is estimated
that 15-20% of the tourist expenditureis spentfor gifts,

clothingand souvenitsé ) In manytouristdestinationsthere
are marketsthat sell local crafts Thisprovidesa sourceof

Incomefor local producesand createsan interestingshopping
experienceor tourists(Kotler,Bowen& Markens2014)



The Multiplier Effect of Tourism

Themultipliereffect reflectsand expresseshe directlink between
entriesin the economigystem investmemntsand its outputsin the
form of incomdevelsof economiactivitiegparticipants

Thus,for tourism,the multiplier effects measuresthe changes
producedin incomelevels, results.employmentand balance of
paymentgue to modificatiorof tourisnmspending

The multiplier e f f e pracé@ss determines the following

relationship the more economicallydeveloped a countryor a

particular destinationis, the more the initial touristexpensedor

purchasedjoodsand servicesre foundin moreeconomicircuits,
thuscontributingmore to productionand new incomegrowth, to

new investmentand further developmentand therefore to the

progressand prosperityof the country(Bunghe2016, p.4)



The multiplier effect of Tourism

The multiplier effect

Foreign visitors attracted

|

Tourists spend money on
hotel bills. souvenirs, trips
etc.

Growth of construction

industry: hotels, airports. roads
etc.

Local farmers Jobs created: waiters. drivers.
encouraged to grow builders, guides etc.
food

Local people with higher wages

luxury goods etc.

More wealth generated from
taxes to pay for hotels. roads.
airports, restaurants etc.

Industry grows to meet
demand for clothing. shoes
ete.




The multiplier effect of Tourism
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The rise of Sustainable Tourism

Themarineand coastaltourismis particularly vulnerableto climate
changenaturaldisastersand pollution Thesealevelrise anticipated
from climatechangeis the biggestlongtermthreatfacingthe tourism
Industry in many SIDS,where most tourisminfrastructurelies just
above sea level In the shortterm, unmanagedmasstourismcan
negativelyimpactcoastalecosystems

Sustainabletourism, including ecotourismcan have a significant
Impacton the recoveryand conservationf theseecosystem3ourists
are starting to pay attention to ecological standards and
certificationsapplying not only to destinationsand the tourism
Infrastructurebut also to hotelsand the behaviourof tourismand
transport operators (UNTAD, 2014, 0 T hCceans Economy
Opportunitieand Challenge$or SmalllslandDevelopingSt at e s ¢



SUSTAINABLE TOURISM

Theprincipleof sustainabléourismwas proposedas early as 1988
by the World Tourism Organisation, with sustainable tourism
"envisagedas leading to managemenof all resources sucha way
that economicsocial and aestheticneeds can be fulfilled while
maintaining cultural integrity, essential ecological processes,
biologicaldiversityand life supportsystems"

Recalling previous declarations on tourism,such as the Manila
Declarationon world tourismthe HagueDeclaratiorand the Tourism
Bill of rights and touristCode, the Charter for sustainableourism
approved during the World Conferenceon sustainablgéourismheld
In Lanzarotein 1995, underlinedthe need to develop a kind of
tourismthat meetsboth economicexpectationsand environmental
requirementsand respectaot only the socialand physicalstructure
of itsdestinationbut alsothe local population (Creaco2003, p.8)
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SUSTAINABLE TOURISM DEVELOPMENT

Three main principles (Mclntyre 1993’
Ecological sustainability
Social and cultural sustainability
Economic sustainability



SUSTAINABLE TOURISM DEVELOPMENT (STI

Economic sustainability

Conservationism

Social and cultural sustainability Ecological sustainability

Deep ecology 14
hitp//www.trp.dundee_ac .uk/library/pubs/set_html
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MARINE TOURISM & AUSTRALIA

Marine industriescontributearound$ 30 billion a year or 8% to
GDP

Strengthof Australianmarineindustry the designingand building of
high speedaluminunshipsand ferries, offshoreolil and gas, marine
researchtourlsmenV|ronmentahanagemenlalgal aquaculturefish
farmingand fisheriesnanagement

Underthe UnitedNationsConventiomnthe Lawof the Sea,Australia
has rights over somel6 millionsquare kilometersof oceanamore
thantwicethe area of theare of the Australiarcontinent

Australiais one of the mostbiologicallydiversenationson earth and
Its marine environmentare hometo spectaculararrays of species,
manyof whichare unigueto Australiarwaters

The impact of ruroff and point source pollution from urban,
agriculturaland industrialactivitiesplacessubstantiapressureon the
marineenvironment



BACKGROUND OF AUSTRALIA’S
OCEAN POLICY (1998)

The vision and goals for Auc
with a range of related national policies and agreements,
Including:

the National Strategy for Ecologically Sustainable Development (1992);

t he Nati onal Strategy for the Co
Diversity (1996); and

the Intergovernmental Agreement on the Environment and the Heads of
Agreement on Roles and Responsibilities (1998).

Australil aos Oceans Poli cy hac:c
of these national policies.



AUSTRALIA’S OCEAN POLICY

Wi th Australi ads Oceans Pol i
repnement of the commitment
development. The Government is committed to integrated
ecosysterbased planning and management for multiple uses
of our oceans. This includes pursuing improved coordination
between the States and the Commonwealth to ensure that
jurisdictional boundaries do not hindeeetive planning and
management.

The Government recognises the need to provide for increasec
capacity to understand our marine environments, through

| ncr e as e dortsThat unaetstanoieg isdundamental to
the good management of our oceans and the protection of
ecosystems and marine biological diversity.

The Government will provide $50 million over three years for
the implementation of these initiatives.



AUSTRALIA’S REGIONAL MARINE PLANNING

Introduction of a major Regional Marine Planning process. Tht
process will be designed to improve linkages betweegrent
sectors and across jurisdictions.

Regional Marine Plam@sbased on large marine ecosystedns

will integrate sectoral commercial interests and conservation
requirements. In developing Regional Marine Plans, the
Commonwealth will seek the participation of the relevant State
and Territories, to ensure, as far as possible, the integration of
planning and management across State and Commonwealth

waters.

The objective is to manage our actions to:
ensure continuing marine ecosystem health;
safeguard marine biological diversity;
promote diverse, strong and sustainable marine industries;
provide increased certainty and lotgrm security for all marine users; and
ensure the establishment of a representative system of marine protected areas.



National Representative System of Marine
Protected Areas

Marine protectedareasare recognisedas one of the bestwaysto conserve
and protect marine habitatsand speciesn our oceans|In light of this,the
Australian state and territory governmentagreed in 1998 to establisha
National Representativé&ystemof Marine ProtectedAreas (NRSMPAJ he
NRSMPAwas designed to create a comprehensiveadequate and
representativg CAR systenof marineprotectedareas,to contributeto the
long-term viability of the marine environmenand protect biodiversity To
iIdentify areas to protect in the NRSMPAthe Australian Government
undertookscientificesearchand consolidatedhe bestavailable information
on the natural, social and economiccharacteristico®f A u s t rnmaaline a C
environment

TheCoral Sea Marine Park covers989 836 km2 and extendsfrom Cape
York Peninsulato an easbwest line approximately 40 km north of
Bundabergn QueenslandThenearestpoint of the Marine Parkto mainland
Australiais approximately60 kmand it extendsto approximately1100 km
fromthe coast(Figure2.1).



SUMMARY OF PRESSURES ON THE CORAL SEA MARINE PARK (2018):
Climate change

Extractionof living resources A u s t rwaildiclas8fisheriesmanagemented by Commonwealthstate and

territory governmentss importantfor ensuringsustainabldishingpractices Fishingjncludingillegal, unregulated
and unreportedfishing(includingllegal foreign fishing) can modify natural populationsof target speciesBycatch
of nontarget speciesand/or physicaldisturbanceto habitats can resultfrom certainfishingmethodsand may

thereforeimpacton marinepark values Examplesof habitats,key ecologicalfeaturesand species/ulnerableto

suchmpactsincludereef, cay and seamounhabitats,and speciesof shark,dolphin,marineturtle, seasnakesea
cucumbeand fish

Habitat Modification: Impactson habitat in marine parks can occurdirectly through physical disturbanceor
indirectly throughthe presenceof infrastructure For example, benthiccommunitieare vulnerableto human
influencedmodificationgo the quality and quantity of light receivedat the seabed Examplesf habitatsand
species/ulnerableto habitat modificationpressurescludereef, cay and seamounhabitats,and specieof shark,
dolphin,marineturtle, seasnake seacucumbeand fish

Human PresenceActivitiessuchas boating, camping,diving and snorkellinghave the potentialto impactmarine
park valuesdirectly throughcontactfrom collisionor indirectly throughchangesn behaviourfrom disturbance
Theseactivitiesnay resultin changeso wildlife behavioursuchas nestingpreeding,feedingor resting,or damage
to fragile marineenvironment&xample®f habitatsand species/ulnerableto humardisturbancencludereef, cay
and seamounhabitats,and specie®f seabirdsshark,dolphin,marineturtleand fish

Invasive species islandsreefs and other shallowwater ecosystemand native speciesare vulnerableto invasive
speciesfrom direct impactssuchas predation or damage to importanthabitat e.g. nestinghabitat, or indirect
impactssuchas competitiorwith native speciedor habitat and food. Example®f habitats,key ecologicalfeatures
and species/ulnerableto the impactsof invasivespeciesncludereef and islandhabitats,and nestingseabirdsand

marineturtlessuchasthoseat CoringaHerald and LihouReefs

Marine Pollution: Marine and land-based activitieshave potentialto resultin marinepollutionwhichmay impact
onmarinepark values Pollutionincludeghe emissionf noiseor light, marinedebris(for example,plasticsand lost
fishing gear), and dischargeof oil, chemicalsor waste Pollutioncan be detrimentalto marine life, causing
contaminatiorof ecosystemsntanglementpr can be ingestedby marine species Examplesof habitats and
speciesvulnerableto marine pollutionincludereef, cay and seamounhabitats,and speciesof shark,dolphin,
marineturtle,seasnakeseacucumbeand fish



Marine Species Protection

Protection of Australiads nati v
species:
The Government will:

nominate the Great White Shark for international protection;
within two years, introduce regulations on access to genetic resources
Commonwealth waters;

ensure that recovery plans for all threatened marine species and
communities will be required, even if they do not occur in
Commonwealth waters;

provide for regulations to be
the assessment of the conservation status of marine biota;

and recognise I n |legislation f
dependent 0 species and vulner a



IMPLEMENTATION OF OCEANS POLICY

Australiados Oceans Policy wild@l b e
arrangements which emphasise ministerial responsibility, consultation and
stakeholder participation and walbordinated government support.

Key Elements
National Oceans Ministerial Board
National Oceans Advisory Group
National Oceans Oce

Regional Marine Plan Steering Committees

These Commonwealth arrangements have been framed with a view to
encouraging the cooperation and participation of the States and Territories,
coordinated through the Australian and New Zealand Environment and
Conservation Council and the development of Regional Marine Plans.



Bangladesh & Marine Tourism

Bangladeslihasa mixtureof destinationfor ecotourisngrcheologicaand historicatourism
developmentMajor coastalsitesncludeC o xBazarbeachand Kuakatabeach Moreover,
existingbeachesn Chittagongare Nevalbeach,Patengabeach,Halishahabeachand Parki
beach whereSonadia St Martin'sand NijhunDeepare establishedouristdestinations

Regionalworkshopon 6 R odf €oastaland Marine Tourisnon Blue Economi®evelopmentn
Bangl amshsldabd Chittagongon 27 August2017 underthe financial supportfrom the
EuropeanUnionthrough EUBGD Joint Collaborationon Blue EconomymissionTo discusghe
pathwaysfor the developmenbf coastaland marinetourismn Bangladestwith an emphasi®n
opportunitiesconstraintand the coordinatiormechanisritom all aspectsand dimensionselated
to tourism

It was emphasizedhat blue economyis the utilizationof oceanresourcedor increasingfood
securityimprovingnutritionand health,alleviating poverty, creatingjobs, generatingalternative
energy, lifting seabornetrade and industrial profiles while protecting ecosystemhealth and
biodiversity

The contributionof tourismin national economyduring 2001-2010 was lessthan 1% GDP
whereasglobal coastaltourismaccountedor 5% of the global GDP and thusBangladestas
hugepotentialan developingcoastaland marinetourism

Bay of Bengal cruise,ecadiving, surfing, concertsrecreationalfishing, recreational boating,
mangroveecotourisntpourto Swatchof No Ground,eveninglive concertsand floating hotelsare
the suggestiveptiondor sustainableoastaland marinetourisndevelopmenin Bangladesh



Bangladesh & Marine Tourism

Bangladeshhas huge potentiality to attract and develop both
nationaland foreigntouristsnvolvinga mixtureof economyclassand
addressingthe SDGs Similarly, the country has a mixture of
destinationsfor ecotourism,archeological and historical tourism
development

Bangladeshneed to extend quality and efficient Immigration,
Customsnd other serviceso the touristonboard that will really
contributan the expansiorof existingtourismndustryin the country

Major threats due to tourism are environmental damage,
urbanization, human waste, garbage, crowding, noise pollution,
wildlife disturbanceynfairwagesé& labor conditions

PPP<PublicPrivate Partnershipsare venturegshat give valueto the
citizen publicand the private sectory hedgingtherisksit canbe a
crucialinstrumenb grow our coastaltourisnsectorsubstantially



Bangladesh & Marine Tourism (201 8)

Accordingto ForeignAffairs Mi n 1 $Maritinye \féairs Unit, marine and
coastaltourismis essentiafor strengtheninghe c o u n écongndesd that
Cruiseourisms the fastestgrowingsectonn the leisuretourismndustry

Policymakerdave also started analysingthe prospectsof blue economy
throughsearesourcesind mineralsand their expertshave said, seatourism
IS the first step in this specialisedeconomyby the visits In mid 2017, US
basedinternationaluxurycruiselineo Si | vieonesecksé&rvicethat has
madetripsto Sundarbansnd Maheshkhalslandusingsearoutesalongthe
Bay of Bengal Thesérips have unveiledanotherdimensiomf BlueEconomy
Inthec o u nrharitynéssctor

The Bay of Bengalis the largest among 64 bays in the world and an

estimated1.4 billion people live along its coastlinein Bangladesh)ndia,

Thailand and Myanmar Nearly 30 million people of Bangladeshare

directly dependent on oceanic fisheries and sea based commercial
transportdor theirlivelihood



Comoros and Marine Tourism

Thedirectcontributiorof Travel& Tourisnio GDPin 2017 was 4.4%
of GDP Thigsforecastto riseby 1.3% in 2018.

Thisprimarily reflectsthe economi@ctivity generated by industries
such as hotels, travel agents, airlines and other passenger
transportation

Thedirect contributionof Travel & Tourisnto GDP is expectedto
grow by 2.7% pa to 3.7% of GDPby 2028.

By 2028, Travel & Tourismwill accountfor 8,000 jobs directly, an
Increaseof 1.5% pa overthenexttenyears

Thetotal contributionof Travel& Tourisnto employmen(including
wider effectsfrominvestmenthe supplychainand induced

By 2028, Travel& Tourisms forecastto supportl8,000 jobs (7.4%
of total employment)an Increaseof 1.8% pa overthe period.

Source: https://www.wttc.orgimedia/files/reports/economieémpactresearch/countrie2018/comoros2018.pdf



Comoros and Marine Tourism

Potentially a holiday paradise, with pristine white tropical
beachesand blue lagoons, as well as additional natural
attractionssuchas coral reefs, unigueflora and fauna and an
active volcano,the Comorosslandsare trying to consolidate
political stability amid tensionsbetween semiautonomous
Islandsand the centralgovernment

In 2012, the country passeda procedureto becomea full
member of the Multilateral InvestmentGuarantee Agency
(MIGA), a political branch within the World Bank This
membershipallows the countryto accessdirect international
Investmentand assuresisksrelated to political instabilityor a
cancellatiorof a contract



Comoros and Marine Tourism

MULTIPLEOURCESFINVESTMENT® RELAUNCHCONOMY

The new government(since2011) has focusedits attention on the creation of relationshipswith strategiceconomic
partners TheEuropearunionand a big Diasporaof FrenciComorianglready makea great contributionothec ount r y
incomingeceipts but improvingrelationshipsvith Arab countriesand thosein the IndianOceanare gainingimportance

for the ComorosChinais alsolookingfor industrialopportunitiesn Comorosnd couldbecomea potentialtourisnmsource
marketfor the countryoverthe forecastperiod.

MARINEANDVOLCANOTOURISMIREKEYATTRACTIONS

TheComoro®fferstouristsa numberof diverseattractionsalthoughthe mostpopularare beachand divingactivitiesas
well as visitsto the active volcanoMountKarthala Onceregarded as a potentialthreatto the population the volcanois
increasinglyseenby residentsas an asset,encouragingouristsand potentially providing electricityin the future through
geothermicenergy Thereare spectacularcoral reefs around the islandsthat already attract keen divers, while the
n a t iwbitesargbeachesare enticingto manyvisitors Theremotenesand undevelopechatureof theislandsare also
an attraction althoughtravellersseekinga luxuryexperienceare notcurrentlycateredfor.

TOUGHCOMPETITIOW/ITHMOREDEVELOPENEIGHBOURSNTICINGOURISTS

Whilstthe Comorodaces difficultieswith regards to many aspectsof its tourismproduct,a key challengeis to entice
touristsaway from other Indian Oceanislandstates,suchas Réuniorisland,the Seychellesand Madagascar Tourisms
significantlymore developedon the majority of theseislandsand, as a result,they are moreattractiveto manyvisitors
An importantfactor is the provisionof direct flights from Europeand Africa, whichthe Comorosieedsto work hard at

establishinglmprovements infrastructurewill also help, but the Comoroswill continueto find it difficult to compete
directlywiththesecountriesunlessignificanthangesre seenacrosshec o u néntiretrével and tourismndustry

ECOTOURISMORTHEH-UTURE

Thecomparativeadvantageof the Comoro®ver otherdestinationss the quality of its naturalresourcesT heislandshave
animpressiveange of rare habitats,Jocatedboth onland and sea Asa resultthe Comoross lookingtowardsecotourism
as the future of its tourismoffering. With the governmentand N G O &varkingto assistgecotourisnis likely to become
establisheasa cornerstonef thec o u nttavelarid sourisnproductovertheforecastperiod.

Source (2013)
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Comoros tourism key facts & figures

1991 & 2001: openingand closingof the Galawa ResortHotelin MitsamiouliNgazidja);
1998 isthereferenceyear with 27,500 arrivals(40 percentfrom SouthAfrica)

2012: 22,800 arrivalsincluding30 percenttouristdbusinesand leisurewhichrepresents
only 7,000 people per year (3,000 leisuretourists)jnsufficiento ensureexistinghotel

profitability;

Comorosmain sourcemarkets Mayotte (23 percent),France(1l5 percent),Reunion8

percent), Mauritius(6 percent), Madagascar (5 percent),other African countries(12

percent) Gulf countriegll percent) ThelndianOceanarea representsgl2 percentof the

total market

Durationof averagestay(2011): 7 days
Averageexpenseper personEURB00;

Accommodationapacity 52 hotels,503 roomsacrossthe three islands average room
rate iSEURI5;

Tourisnformal employment500 jobs (ratio job/room is 0.9 comparedto IndianOcean
countriesvhichstandsat 2). Existingabour force lacksqualificationsaccordingto hotel
ownersand tourisnmagencies

5 ProtectedAreasor ConservatioZonedor a total surfaceof 85.000 Ha;

Expected anchor hotel investmentafter agreementsignaturein 2010 between the
Governmenand Katara Hospitalityfor a 150-roomhotel



Comoros and Marine Tourism

Positioningtrateqgy

Toreachits objectivesthe Comoroslestinatiorcommunicatioshould
focus on product differentiation, especially with regards to other
Indian Ocean destinations,and on increased visibility on the
Internationamarket

Comoroslestinatiorbranding

Thenew brand logo givesan idea of a new and different place,
beautiful lively, naturaland colorful

Competitionis strongin the internationaltourismmarketand Comoros
tourismplayers will have to work on both vertical and horizontal
Integrationto develop competitiveand innovativetourisnmproductsand
accesdargeted sourcemarkets Fishermeand fishingcommunitiewill
play theirrole and work ongainingrecognitioras marketoriented

tourisnstakeholders



INDIA AND MARINE TOURISM

Maritime India Summi2016: focuson 6 | e v e thalgng coagstlineand
natural maritimea d v a n taadgneigo@atingthe oceaneconomythrough
the Sagarmalaproject, whichfocuseson port-led developmentntegrated
with specialeconomizonessmartcities,industrialparks,logisticshubsand
transportcorridors

One of the focusareas amongthesewas the developmeniof coastaland
marine tourismalong the 7,500 kilometerslong coastlinewhichis dotted
with pristinebeachestranquil waterfrontsand picturesqueslandterritories
Theseare hometo mangroveforests,nestingsitesfor seaturtles,seagrass
beds,coial reefsand the adjacentwatersare hometo a variety of fishand
QEINETS

The2002 National TourisnPolicy acknowledgedtourismas an engine of
economigrowth and envisionedhe sectoras an economiaenultiplierunder
the frameworkof 2 0 G o v e rlad,prevatdsectordrivenand community
welfare o r I e ramdesttegssedthe need to develop tourismin an
environmentallgustainablenvironmenthanner

Sourcehttp//www .maritimeindiarg/View%20Profile/635974962308095312.pdf



MAIN TOURISM AREAS IN INDIA

Marinetourismndustryhasdevelopedwell alongl n d weatébasto
particularlyaroundGoa alongthe Konkarbelt, and

in Keralaalongthe Malabar Coast

Goa 0 referredto as0 Peda the Or i & s & touristparadise,and has
received895 internationatharterflightsin 2015.

Similarly, Kerala, which is promoted as 6 Go dwnsc o0 u n attragtd ,
Internationaltouristsfor its beaches,picturesquebackwaters,canals,and
lagoonswhichare hometo abundantmarinelife.

The Andamanand Nicobar Islandsare an excellenttourismdestinationput

have been selectivelyopenedfor tourismdue to environmentahnd security
concern¥heislandsare closerpopular touristdestinationsuchas Phuketin

Thailand and Langkawi in Malaysia, but have remained closed to

iInternationatruisdiners

Likewisethe Lakshadweepslandsoffer the finestunderwatermarinelife for

scubadivers,but haveremainedinsulatedo tourisnprimarily due to security
and controlleddevelopmenteasons



FUTURE PATHWAYS FOR INDIA’S MARINE
TOURISM

Thelndiangovernmenis consciousf infrastructurénadequaciesind
hasa visionand plan for promotionof cruisetourismand increase
seaarrivalsto 1.2 milliontouristsby 2030-31. Cruiseterminalsare
underdevelopmentt Goa, CochinMumbaiand Chennaand these
can potentially boost the domestichospitality industrythat is also
developinginfrastructureind servicego supportport city excursions
and domesti¢courism

Another innovative marine tourisminitiative by the governments

lighthousgourismThereare nearly 190 lighthousealongthe Indian
coastand the surroundin@reas offer opportunitiedor development
of hotels, resorts, viewing galleries, adventure sports, thematic
restaurantand allied tourismfacilities The Directorate General of

Lighthousesand Lightshipshave identified 78 lighthousesand

adjacent areas around 8 lighthousesare being developed for

tourism






