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PART I: 

INTRODUCTION 



ÅThe ocean and the marine environment as a whole has become 

one of the new frontiers and fastest growing areas of the 

worldõs tourism industry. (Hall 2001, p. 1) 

ÅOrams(1999) defines marine tourism as including ôthose 

recreational activities that involve travel away from oneõs place 

of residence and which have as their host or focus the marine 

environment (where the marine environment is defined as those 

waters which are saline and tide-affected)õ 

ÅSuch a definition (é) emphasises that marine and coastal 

tourism must also include shore-based activities, such as land 

based whale watching, reef walking, cruise ship supply and 

yachting events, within the overall ambit of marine tourism. (Hall 

2001, pp.2-3)  

  

ÅThe economic value of the oceans is largely comprised of 

fisheries, tourism, shipping lanes and the coastal protection 

provided by corals, mangroves and wetlands. These areas are 

also greatly interdependent. It is estimated that more than two-

thirds of the gross marine product relies on a healthy ocean 

(Hoegh-Gulberg 2015) 

  

  
  

 



ÅThe concept of coastal tourism includes a range of tourism, 

leisure, and recreationally oriented activities that occur in the 

coastal zone and immediate offshore coastal waters. These 

include tourism-related development (accommodation, 

restaurants and food services, attractions, and second homes), 

and the infrastructure supporting coastal and marine tourism 

development (e.g., retail businesses, transport hubs, marinas, 

and activity suppliers). Also included are tourism activities such 

as recreational boating, coast- and marine-based ecotourism, 

cruises, swimming, recreational fishing, snorkeling, and diving 

(Hall 2014). 

 

 



ÅThe oceans are the source of livelihoods of many people in 

different countries and has become a strong pillar of the 

economy of many countries. 

ÅThe economic value of the oceans is largely comprised of 

fisheries, tourism, shipping lanes and the coastal protection 

provided by corals, mangroves and wetlands. These areas are 

also greatly interdependent. It is estimated that more than two-

thirds of the global gross marine product relies on a healthy 

ocean (Hoegh-Guldberg 2015). 

 



ÅCoastal tourism is recognised as one of the largest component 

of the global tourism industry (Hall & Page 2014).  

ÅOver 60% of Europeans opt for beach holidays and beach 

tourism provides more than 80% of U.S. tourism receipts (UNEP 

2009).  

ÅCoral reefs contributed an estimated US$11.5 billion to global 

tourism (Burke et al. 2011). 

Å However, if estimates of tourismõs contribution to the global 

economy were to be applied to the WWF estimates then 

tourism proportionate share would be approximately $225bn 

worth of the value of ocean goods and services. 

 



ÅMarine tourism resources exist under a range of global systemic 
threats to marine and ocean systems that are primarily 
anthropogenically driven. These include 

üclimate change 

üoverfishing 

übottom trawling (towing a trawl, which is a fishing net along the sea floor)  

ütransfer of exotic species 

üchanges in waste, nutrient and sediment inputs into coastal and marine 
ecosystems 

ücoastal urbanisation and loss of natural capital in coastal areas, 
especially coastal wetlands.  

ÅThe experiences of these threats is òunevenó, i.e. while they are 
global in scale their effects on tourism development and the tourist 
experience varies from location to location. Nevertheless, their effects 
are systemic in that over time they affect not only destinations but 
also source regions as well. 

 



ÅClimate change is one of the main concerns with respect to the 
future of marine.  

ÅThe Intergovernmental panel on Climate Change (IPCC) 2014 
concluded: 

ü Coastal tourism continues to be highly vulnerable to weather, 
climate extremes, and rising sea levels with the additional 
sensitivity to ocean temperature and acidity for the sectors that 
rely on reef tourism (high confidence). Developing countries and 
small island states within the tropics relying on coastal tourism 
are most vulnerable to present and future weather and climate 
extremes, future sea level rise, and the added impacts of coral 
bleaching and ocean acidification (high confidence) (IPCC 2014: 
385). 

 



Å Climate change alters physical, chemical, and biological properties of the ocean (very high 

confidence).  

Å In response to further warming by 1°C or more by the mid-21st century and beyond, ocean-

wide changes in ecosystem properties are projected to continue (high confidence).  

Å Rising atmospheric CO2 over the last century and into the future not only causes ocean warming 

but also changes carbonate chemistry in a process termed ocean acidificationé Impacts of 

ocean acidification range from changes in organismal physiology and behavior to population 

dynamics (medium to high confidence) and will affect marine ecosystems for centuries if emissions 

continue (high confidence).  

Å The combination and often amplification of global and regional climate change and local 

anthropogenic drivers result in enhanced vulnerability of natural and human systems (high 

confidence).  

Å With continuing climate change, local adaptation measures (such as conservation) or a reduction 

in human activities (such as fishing) may not sufficiently offset global-scale effects on marine 

ecosystems (high confidence).  

Å Geoengineering approaches involving manipulation of the ocean to ameliorate climate change 

(such as nutrient fertilization, binding of CO2 by enhanced alkalinity, or direct CO2 injection into 

the deep ocean) have very large environmental and associated socioeconomic consequences 

(high confidence). 

 



Hoegh-Guldberg et al. (2015) identified eight actions to secure ocean assets 
and restore the ocean economy. To what extent are they supported by the 
marine tourism sector?: 

  

1. Ensure ocean recovery features strongly in the UN Post-2015 Agenda, 
including the Sustainable Development Goals. 

2. Take global action to avoid dangerous climate change and further 
damage to the ocean. 

3. Conserve and effectively manage 10 per cent of representative coastal 
and marine areas by 2020, increasing coverage to 30 per cent by 2030. 

4. Rebuild fish stocks to ecologically sustainable harvest levels. 

5. Drive new global cooperation and investment for the ocean. 

6. Reinvent public/private partnerships. 

7. Build transparent accounting of the value of ocean assets to improve 
decision-making. 

8. Share knowledge more effectively and drive institutional collaboration. 

 
 



ÅòTourism, in the economic context, of the 21st century, is 

an essential activity in the structure of the economic 

mechanism and has an active role in the development 

and modernisation of the economy and society.  

ÅThe importance and the economic contribution of this 

activity fluctuate from nation to nation. 

ÅAlthough there are countries relies largely on tourism, 

its role is so well integrated in contemporary 

economies that the economic impact is relevant even to 

the less important countries in terms of tourism related 

activities.ó (Bunghez 2016, p.2) 



ÅThe tourist destination represents the catalyst link that unites, 
maintains and drives all sectors of the tourism industry, namely 
transport, accommodation, food and entertainment, being a 
complex and specific item for tourism. (Heath and Wall 1992) 

ÅMost successful destinations all over the world have been 
developed starting from a major tourist attraction. E.g. the City 
of Orlando revolves around Disney World (Bunghez 2016, p.2) 

ÅThe tourism potential is determined by the sum of all resources 
(natural, human, cultural, historical, infrastructure) which, in turn, 
constitutes a destinationõs tourist offer. (Heath and Wall 1992) 

ÅTourism development, its integration into modern economic 
structures, and its integration into the sphere of needs, and 
consumption of the population, are all reflected in the 
continuous enrichment of its content.  

 



1. The tourist is a goods consumer and a services beneficiary. 
Thus, tourism can support economic development of both the 
local community and the economy of a country, through 
earnings from domestic and foreign visitors. (Bunghez 2016, 
p.3) 

2. Tourism stimulate economic growth by increasing the number of 
available jobs in a tourist destination, both directly and 
indirectly, within the companies which provide services for 
tourists. (é) A large and diversified workforce with a varied 
skill profile is required in the tourism sector. Jobs involved in 
direct administration of hotels, restaurants, stores and 
transportation. (é) The creation of new employment 
opportunities (é) results in an increase in the standard of 
living of the local population, which, in turn, leads to an 
increase in consumer spending. (Bunghez 2016, p.3) 



3. A tourist destination can bring important revenues to the State 

budget in the form of taxes and fees paid by companies who 

operate around such attractions.  

 

4. Tourism also boosts the export of local products. It is estimated 

that 15-20% of the tourist expenditure is spent for gifts, 

clothing and souvenirs. (é) In many tourist destinations, there 

are markets that sell local crafts. This provides a source of 

income for local produces and creates an interesting shopping 

experience for tourists. (Kotler, Bowen, & Markens 2014) 



ÅThe multiplier effect reflects and expresses the direct link between 

entries in the economic system- investments- and its outputs in the 

form of income levels of economic activities participants.  

ÅThus, for tourism, the multiplier effects measures the changes 

produced in income levels, results, employments and balance of 

payments due to modification of tourism spending.  

ÅThe multiplier effectõs process determines the following 

relationship: the more economically developed a country or a 

particular destination is, the more the initial tourist expenses for 

purchased goods and services are found in more economic circuits, 

thus contributing more to production and new income growth, to 

new investments and further developments and therefore to the 

progress and prosperity of the country. (Bunghez 2016, p.4) 







ÅThe marine and coastal tourism is particularly vulnerable to climate 

change, natural disasters and pollution. The sea level rise anticipated 

from climate change is the biggest long-term threat facing the tourism 

industry in many SIDS, where most tourism infrastructure lies just 

above sea level. In the short term, unmanaged mass tourism can 

negatively impact coastal ecosystems.  

ÅSustainable tourism, including ecotourism, can have a significant 

impact on the recovery and conservation of these ecosystems. Tourists 

are starting to pay attention to ecological standards and 

certifications applying not only to destinations and the tourism 

infrastructure but also to hotels and the behaviour of tourism and 

transport operators (UNTAD, 2014, ôThe Oceans Economy: 

Opportunities and Challenges for Small Island Developing Statesõ) 



ÅThe principle of sustainable tourism was proposed as early as 1988 

by the World Tourism Organisation, with sustainable tourism 

"envisaged as leading to management of all resources in such a way 

that economic, social and aesthetic needs can be fulfilled while 

maintaining cultural integrity, essential ecological processes, 

biological diversity and life support systems".  

ÅRecalling previous declarations on tourism, such as the Manila 

Declaration on world tourism, the Hague Declaration and the Tourism 

Bill of rights and tourist Code, the Charter for sustainable tourism 

approved during the World Conference on sustainable tourism, held 

in Lanzarote in 1995, underlined the need to develop a kind of 

tourism that meets both economic expectations and environmental 

requirements, and respects not only the social and physical structure 

of its destination, but also the local population. (Creaco 2003, p.8) 

 







Three main principles (McIntyre 1993):  

ÅEcological sustainability 

ÅSocial and cultural sustainability 

ÅEconomic sustainability 

 



SUSTAINABLE TOURISM DEVELOPMENT (STD) 



PART II: 

RISE OF MARINE 

TOURISM IN 

IORAõS MEMBER 

STATES  



ÅMarine industries contribute around $ 30 billion  a year or 8% to 
GDP.  

ÅStrength of Australian marine industry: the designing and building of 
high speed aluminum ships and ferries, offshore oil and gas, marine 
research, tourism, environmental management, algal aquaculture, fish 
farming and fisheries management 

ÅUnder the United Nations Convention on the Law of the Sea, Australia 
has rights over some 16 million square kilometers of oceans-more 
than twice the area of the are of the Australian continent 

ÅAustralia is one of the most biologically diverse nations on earth and 
its marine environments are home to spectacular arrays of species, 
many of which are unique to Australian waters. 

ÅThe impact of run-off  and point source pollution from urban, 
agricultural and industrial activities places substantial pressure on the 
marine environment.  



ÅThe vision and goals for Australiaõs Oceans Policy are consistent 

with a range of related national policies and agreements, 

including: 

üthe National Strategy for Ecologically Sustainable Development (1992); 

üthe National Strategy for the Conservation of Australiaõs Biological 

Diversity (1996); and 

üthe Intergovernmental Agreement on the Environment and the Heads of 

Agreement on Roles and Responsibilities (1998). 

 

Australiaõs Oceans Policy has been developed within the context 

of these national policies. 

 



ÅWith Australiaõs Oceans Policy, the Government is introducing a 
reþnement of the commitment to ecologically sustainable 
development. The Government is committed to integrated 
ecosystem-based planning and management for multiple uses 
of our oceans. This includes pursuing improved coordination 
between the States and the Commonwealth to ensure that 
jurisdictional boundaries do not hinder eective planning and 
management. 

ÅThe Government recognises the need to provide for increased 
capacity to understand our marine environments, through 
increased scientiþc eort. That understanding is fundamental to 
the good management of our oceans and the protection of 
ecosystems and marine biological diversity. 

ÅThe Government will provide $50 million over three years for 
the implementation of these initiatives. 

 



ÅIntroduction of a major Regional Marine Planning process. The 
process will be designed to improve linkages between dierent 
sectors and across jurisdictions.  

ÅRegional Marine Plans ð based on large marine ecosystems ð 
will integrate sectoral commercial interests and conservation 
requirements. In developing Regional Marine Plans, the 
Commonwealth will seek the participation of the relevant States 
and Territories, to ensure, as far as possible, the integration of 
planning and management across State and Commonwealth 
waters.  

ÅThe objective is to manage our actions to: 
üensure continuing marine ecosystem health; 

üsafeguard marine biological diversity; 

üpromote diverse, strong and sustainable marine industries; 

üprovide increased certainty and long-term security for all marine users; and 

üensure the establishment of a representative system of marine protected areas. 

 

 
 



ÅMarine protected areas are recognised as one of the best ways to conserve 

and protect marine habitats and species in our oceans. In light of this, the 

Australian, state and territory governments agreed in 1998 to establish a 

National Representative System of Marine Protected Areas (NRSMPA). The 

NRSMPA was designed to create a comprehensive, adequate and 

representative (CAR) system of marine protected areas, to contribute to the 

long-term viability of the marine environment and protect biodiversity. To 

identify areas to protect in the NRSMPA, the Australian Government 

undertook scientific research and consolidated the best available information 

on the natural, social and economic characteristics of Australiaõs marine 

environment. 

ÅThe Coral Sea Marine Park covers 989 836 km² and extends from Cape 

York Peninsula to an eastðwest line approximately 40 km north of 

Bundaberg in Queensland. The nearest point of the Marine Park to mainland 

Australia is approximately 60 km and it extends to approximately 1100 km 

from the coast (Figure 2.1).  



SUMMARY OF PRESSURES ON THE CORAL SEA MARINE PARK (2018):  

Å Climate change 

Å Extraction of living resources: Australiaõs world class fisheries management led by Commonwealth, state and 

territory governments is important for ensuring sustainable fishing practices. Fishing, including illegal, unregulated 

and unreported fishing (including illegal foreign fishing), can modify natural populations of target species. Bycatch 

of non-target species and/or physical disturbance to habitats can result from certain fishing methods, and may 

therefore impact on marine park values. Examples of habitats, key ecological features and species vulnerable to 

such impacts include reef, cay and seamount habitats, and species of shark, dolphin, marine turtle, sea snake, sea 

cucumber and fish.  

Å Habitat Modification: Impacts on habitat in marine parks can occur directly through physical disturbance or 

indirectly through the presence of infrastructure. For example, benthic communities are vulnerable to human 

influenced modifications to the quality and quantity of light received at the seabed. Examples of habitats and 

species vulnerable to habitat modification pressures include reef, cay and seamount habitats, and species of shark, 

dolphin, marine turtle, sea snake, sea cucumber and fish. 

Å Human Presence: Activities such as boating, camping, diving and snorkelling have the potential to impact marine 

park values directly through contact from collision or indirectly through changes in behaviour from disturbance. 

These activities may result in changes to wildlife behaviour such as nesting, breeding, feeding or resting, or damage 

to fragile marine environments. Examples of habitats and species vulnerable to human disturbance include reef, cay 

and seamount habitats, and species of seabirds, shark, dolphin, marine turtle and fish. 

Å Invasive species: islands, reefs and other shallow-water ecosystems and native species are vulnerable to invasive 

species, from direct impacts such as predation or damage to important habitat e.g. nesting habitat, or indirect 

impacts such as competition with native species for habitat and food. Examples of habitats, key ecological features 

and species vulnerable to the impacts of invasive species include reef and island habitats, and nesting seabirds and 

marine turtles such as those at CoringaðHerald and Lihou Reefs. 

Å Marine Pollution: Marine and land-based activities have potential to result in marine pollution which may impact 

on marine park values. Pollution includes the emission of noise or light, marine debris (for example, plastics and lost 

fishing gear), and discharge of oil, chemicals or waste. Pollution can be detrimental to marine life, causing 

contamination of ecosystems, entanglement, or can be ingested by marine species. Examples of habitats and 

species vulnerable to marine pollution include reef, cay and seamount habitats, and species of shark, dolphin, 

marine turtle, sea snake, sea cucumber and fish 



Protection of Australiaõs native fauna and ÿora, especially endangered 
species: 

The Government will: 

ünominate the Great White Shark for international protection; 

within two years, introduce regulations on access to genetic resources in 
Commonwealth waters; 

üensure that recovery plans for all threatened marine species and 
communities will be required, even if they do not occur in 
Commonwealth waters; 

üprovide for regulations to be made deþning specialised criteria for 
the assessment of the conservation status of marine biota; 

üand recognise in legislation for the þrst time, ôconservation-
dependentõ species and vulnerable ecological communities. 

 

 

 



ÅAustraliaõs Oceans Policy will be implemented through institutional 

arrangements which emphasise ministerial responsibility, consultation and 

stakeholder participation and well-coordinated government support. 

    Key Elements 

ü National Oceans Ministerial Board 

ü National Oceans Advisory Group 

ü National Oceans Oce 

ü Regional Marine Plan Steering Committees 

 

These Commonwealth arrangements have been framed with a view to 

encouraging the cooperation and participation of the States and Territories, 

coordinated through the Australian and New Zealand Environment and 

Conservation Council and the development of Regional Marine Plans. 

 



Å Bangladesh has a mixture of destinations for ecotourism, archeological and historical tourism 

     development. Major coastal sites include Coxõs Bazar beach and Kuakata beach. Moreover, 

     existing beaches in Chittagong are Neval beach, Patenga beach, Halishahar beach and Parki 

     beach; where Sonadia, St. Martin's and Nijhum Deep are established tourist destinations. 

Å Regional workshop on òRole of Coastal and Marine Tourism on Blue Economic Development in 

Bangladeshó was held at Chittagong on 27 August 2017 under the financial support from the 

European Union through EU-BGD Joint Collaboration on Blue Economy mission. To discuss the 

pathways for the development of coastal and marine tourism in Bangladesh with an emphasis on 

opportunities, constraints and the coordination mechanism from all aspects and dimensions related 

to tourism. 

Å It was emphasized that blue economy is the utilization of ocean resources for increasing food 

security, improving nutrition and health, alleviating poverty, creating jobs, generating alternative 

energy, lifting seaborne trade and industrial profiles while protecting ecosystem health and 

biodiversity. 

Å The contribution of tourism in national economy during 2001-2010 was less than 1% GDP 

whereas, global coastal tourism accounted for 5% of the global GDP and thus Bangladesh has 

huge potentials in developing coastal and marine tourism. 

Å Bay of Bengal cruise, eco-diving, surfing, concerts, recreational fishing, recreational boating, 

mangrove ecotourism, tour to Swatch of No Ground, evening live concerts, and floating hotels are 

the suggestive options for sustainable coastal and marine tourism development in Bangladesh.  

 



ÅBangladesh has huge potentiality to attract and develop both 
national and foreign tourists involving a mixture of economy class and 
addressing the SDGs. Similarly, the country has a mixture of 
destinations for ecotourism, archeological and historical tourism 
development. 

ÅBangladesh need to extend quality and efficient Immigration, 
Customs and other services to the tourist onboard, that will really 
contribute in the expansion of existing tourism industry in the country. 

ÅMajor threats due to tourism are environmental damage, 
urbanization, human waste, garbage, crowding, noise pollution, 
wildlife disturbance, unfair wages & labor conditions 

ÅPPPs (Public Private Partnerships) are ventures that give value to the 
citizen, public and the private sectors by hedging the risks. It can be a 
crucial instrument to grow our coastal tourism sector substantially 



ÅAccording to Foreign Affairs Ministryõs Maritime Affairs Unit, marine and 

coastal tourism is essential for strengthening the countryõs economy and that 

Cruise tourism is the fastest growing sector in the leisure tourism industry. 

ÅPolicymakers have also started analysing the prospects of blue economy 

through sea resources and minerals and their experts have said, sea tourism 

is the first step in this specialised economy by the visits. In mid 2017, US 

based international luxury cruise line òSilverseaó is one such service that has 

made trips to Sundarbans and Maheshkhali island using sea routes along the 

Bay of Bengal. These trips have unveiled another dimension of Blue Economy 

in the countryõs maritime sector. 

ÅThe Bay of Bengal is the largest among 64 bays in the world and an 

estimated 1.4 billion people live along its coastline in Bangladesh, India, 

Thailand and Myanmar. Nearly 30 million people of Bangladesh are 

directly dependent on oceanic fisheries and sea based commercial 

transports for their livelihood. 

 

 



ÅThe direct contribution of Travel & Tourism to GDP in 2017 was  4.4% 
of GDP. This is forecast to rise by 1.3% in 2018. 

ÅThis primarily reflects the economic activity generated by industries 
such as hotels, travel agents, airlines and other passenger 
transportation 

ÅThe direct contribution of Travel & Tourism to GDP is expected to 
grow by 2.7% pa to 3.7% of GDP by 2028. 

ÅBy 2028, Travel & Tourism will account for 8,000 jobs directly, an 
increase of 1.5% pa over the next ten years 

ÅThe total contribution of Travel & Tourism to employment (including 
wider effects from investment, the supply chain and induced 

ÅBy 2028, Travel & Tourism is forecast to support 18,000 jobs (7.4% 
of total employment), an increase of 1.8% pa over the period. 
 

Source: https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2018/comoros2018.pdf 



ÅPotentially a holiday paradise, with pristine white tropical 
beaches and blue lagoons, as well as additional natural 
attractions, such as coral reefs, unique flora and fauna and an 
active volcano, the Comoros islands are trying to consolidate 
political stability amid tensions between semi-autonomous 
islands and the central government.  

ÅIn 2012, the country passed a procedure to become a full 
member of the Multilateral Investment Guarantee Agency 
(MIGA), a political branch within the World Bank. This 
membership allows the country to access direct international 
investments and assures risks related to political instability or a 
cancellation of a contract. 



Å MULTIPLE SOURCES OF INVESTMENTS TO RELAUNCH ECONOMY 

The new government (since 2011) has focused its attention on the creation of relationships with strategic economic 

partners. The European Union and a big Diaspora of French Comorians already make a great contribution to the countryõs 

incoming receipts, but improving relationships with Arab countries and those in the Indian Ocean are gaining importance 

for the Comoros. China is also looking for industrial opportunities in Comoros and could become a potential tourism source 

market for the country over the forecast period. 

Å MARINE AND VOLCANO TOURISM ARE KEY ATTRACTIONS 

The Comoros offers tourists a number of diverse attractions, although the most popular are beach and diving activities, as 

well as visits to the active volcano, Mount Karthala. Once regarded as a potential threat to the population, the volcano is 

increasingly seen by residents as an asset, encouraging tourists and potentially providing electricity in the future through 

geothermic energy. There are spectacular coral reefs around the islands that already attract keen divers, while the 

nationõs white sand beaches are enticing to many visitors. The remoteness and undeveloped nature of the islands are also 

an attraction, although travellers seeking a luxury experience are not currently catered for. 

Å TOUGH COMPETITION, WITH MORE DEVELOPED NEIGHBOURS ENTICING TOURISTS 

Whilst the Comoros faces difficulties with regards to many aspects of its tourism product, a key challenge is to entice 

tourists away from other Indian Ocean island states, such as Réunion Island, the Seychelles and Madagascar. Tourism is 

significantly more developed on the majority of these islands, and, as a result, they are more attractive to many visitors. 

An important factor is the provision of direct flights from Europe and Africa, which the Comoros needs to work hard at 

establishing. Improvements in infrastructure will also help, but the Comoros will continue to find it difficult to compete 

directly with these countries, unless significant changes are seen across the countryõs entire travel and tourism industry. 

Å ECOTOURISM FOR THE FUTURE 

The comparative advantage of the Comoros over other destinations is the quality of its natural resources. The islands have 

an impressive range of rare habitats, located both on land and sea. As a result, the Comoros is looking towards ecotourism 

as the future of its tourism offering. With the government and NGOõs working to assist, ecotourism is likely to become 

established as a cornerstone of the countryõs travel and tourism product over the forecast period. 

Source: http://www .euromonitor.com/travel-and-tourism-in-comoros/report (2013) 
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ü 1991 & 2001: opening and closing of the Galawa Resort Hotel in Mitsamiouli (Ngazidja); 

ü 1998 is the reference year with 27,500 arrivals (40 percent from South Africa); 

ü 2012: 22,800 arrivals including 30 percent tourists (business and leisure) which represents 

only 7,000 people per year (3,000 leisure tourists), insufficient to ensure existing hotel 

profitability; 

ü Comoros main source markets: Mayotte (23 percent), France (15 percent), Reunion (8 

percent), Mauritius (6 percent), Madagascar (5 percent), other African countries (12 

percent), Gulf countries (11 percent). The Indian Ocean area represents 42 percent of the 

total market; 

ü Duration of average stay (2011): 7 days; 

ü Average expenses per person: EUR 900; 

ü Accommodation capacity: 52 hotels, 503 rooms across the three islands; average room 

rate is EUR 45; 

ü Tourism formal employment: 500 jobs (ratio job/room is 0.9 compared to Indian Ocean 

countries which stands at 2). Existing labour force lacks qualifications according to hotel 

owners and tourism agencies; 

ü 5 Protected Areas or Conservation Zones for a total surface of 85.000 Ha; 

ü Expected anchor hotel investment after agreement signature in 2010 between the 

Government and Katara Hospitality for a 150-room hotel. 

 



Positioning strategy 

ÅTo reach its objectives, the Comoros destination communication should 
focus on product differentiation, especially with regards to other 
Indian Ocean destinations, and on increased visibility on the 
international market. 

Comoros destination branding 

ÅThe new brand logo gives an idea of a new and different place, 
beautiful, lively, natural and colorful. 

 

Competition is strong in the international tourism market and Comoros 
tourism players will have to work on both vertical and horizontal 
integration to develop competitive and innovative tourism products and 
access targeted source markets. Fishermen and fishing communities will 
play their role and work on gaining recognition as market oriented 

tourism stakeholders. 

 



ÅMaritime India Summit 2016: focus on ôleveraging the long coastline and 
natural maritime advantagesõ and invigorating the ocean economy through 
the Sagarmala project, which focuses on port-led development integrated 
with special economic zones, smart cities, industrial parks, logistics hubs and 
transport corridors.  

ÅOne of the focus areas among these was the development of coastal and 
marine tourism along the 7,500 kilometers long coastline, which is dotted 
with pristine beaches, tranquil waterfronts and picturesque island territories. 
These are home to mangrove forests, nesting sites for sea turtles, sea grass 
beds, coral reefs and the adjacent waters are home to a variety of fish and 
mammals.  

ÅThe 2002 National Tourism Policy acknowledged tourism as an engine of 
economic growth and envisioned the sector as an economic multiplier under 
the framework of 2 ôGovernment-led, private-sector driven and community-
welfare orientedõ and stressed the need to develop tourism in an 
environmentally sustainable environment manner. 

 

 
Source: http://www .maritimeindia.org/View%20Profile/635974962308095312.pdf 



Marine tourism industry has developed well along Indiaõs west coast ð 

ü particularly around Goa along the Konkan belt, and  

üin Kerala along the Malabar Coast.  

üGoa ð referred to as ôPearl of the Orientõ ð is a tourist paradise, and has 
received 895 international charter flights in 2015.  

üSimilarly, Kerala, which is promoted as ôGodõs own countryõ, attracts 
international tourists for its beaches, picturesque backwaters, canals, and 
lagoons, which are home to abundant marine life.  

üThe Andaman and Nicobar Islands are an excellent tourism destination, but 
have been selectively opened for tourism due to environmental and security 
concerns.The islands are closer popular tourist destinations such as Phuket in 
Thailand and Langkawi in Malaysia, but have remained closed to 
international cruise liners.  

üLikewise, the Lakshadweep Islands offer the finest underwater marine life for 
scuba divers, but have remained insulated to tourism primarily due to security 
and controlled development reasons.  



ÅThe Indian government is conscious of infrastructure inadequacies and 
has a vision and plan for promotion of cruise tourism and increase 
sea arrivals to 1.2 million tourists by 2030-31. Cruise terminals are 
under development at Goa, Cochin, Mumbai and Chennai and these 
can potentially boost the domestic hospitality industry that is also 
developing infrastructure and services to support port city excursions 
and domestic tourism.  

ÅAnother innovative marine tourism initiative by the government is 
lighthouse tourism. There are nearly 190 lighthouses along the Indian 
coast and the surrounding areas offer opportunities for development 
of hotels, resorts, viewing galleries, adventure sports, thematic 
restaurant and allied tourism facilities. The Directorate General of 
Lighthouses and Lightships have identified 78 lighthouses, and 
adjacent areas around 8 lighthouses are being developed for 
tourism.  




